
Marketing Your 
Chapter



Agenda

•Meetings

•Website

•Newsletter

•Social Media

Targeting Your Audience! 



Three Rules Of Marketing



“Why Do You Keep Doing The Same 
Thing And Expect Different Results”



Growth Costs Money and Time
Use Your Chapters Strengths

“ You Waste 50% of Your Marketing Dollars, 
You Just Don’t Know Which 50% ” 



Marketing NEVER Dies!



Volunteers To Help With Projects

OUR GOAL…



What are your 
strengths?

•Fishing-Teaching

•Information

•Meetings

•Projects

Pick Two



Meetings
• Speaker

• Fly Tying

• Social Events

• Group Trips

• Where

• When



Don’t Move Around



PUBLIC or MEMBERS ONLY



WEBSITE
UP TO DATE ?



• Announcements

• Project

• Trout In The 
Classroom

• Events

• Shows

• Education

• Fishing Outing

• Meetings

WEBSITE, What Is Your Purpose?

NO INFO FOR YOU



Newsletter
• What To Send

• When To Send

• Not Too Much

1. Information About Projects, Volunteers needed

2. Upcoming Meetings

3. Events

4. Useful Information, Hatch Charts

5. Map Of Steams

6. History Of The Chapter

Mailchimp or Constant Contact $$$





• LAPTOPS

• IPADS

• CELL PHONES

• Print



FREE MEMBERSHIPS For 
First Time Members



National TU Tools Available. 



EVENTS

Fundraising, Custom Items, Discounted, and Brochure

Insurance Forms, Education, 
Leadership, Planning, etc.

For Marketing, Website, 
Brochures, Social Media.

Events and Tickets

TOOLS!





Social Media
•Facebook
• Instagram
•Twitter
•Pinterest
•Blog

1. Share 

2. Advertise/Click

3. Keep Up To Date
Quality

Information!



Conclusion…You Need To 

Invest In The Future

Through Marketing!

Thank You
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